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Person-hours per day IT staff

& SOCIALMEDIA

When it comes to social media in business, some
companies ALLOW; others DISCOURAGE BUT DON'T
BLOCK; and some companies BLOCK ‘EM ALL.

spends managing messaging
and web security capabilities,
including anti-virus,

anti-spam, content filtering
and secure messaging.
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and control socal media and Web 2.0 applications
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Sources: November 2013 Osterman Research Survey on Email,
Web and Social Media Security; 2013 Trustwave Global Security
Report; The Global Malware Problem: Complacency Can Be
Costly, Osterman Research, 2013 Osterman Research
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Smart security on demand
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